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How Digital
Transformation

Is Revolutionizing
Automotive Retail

A comprehensive look at how digital transformation is redefining the
automotive retail experience. Explore the technologies, strategies,
and solutions driving this industry-wide evolution.
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@ The Digital Shift in Automotive Retail

The automotive retail sector is at a turning point. What was once a physical, transaction-heavy experience

is rapidly becoming a data-driven, omnichannel journey. The shift involves a complete redefinition of how

vehicles are marketed, sold, financed, and serviced.

Over the past decade, several interconnected forces have triggered this change:

Changing Customer

Expectations:

==

Buyers expect the same
ease and responsiveness
from dealerships that
they experience on
digital-first platforms.

A Google/lpsos study
found that 92% of car
buyers research online
before visiting a
dealership.

Advancements in

Technology:

Cloud infrastructure,
predictive analytics, Al-
driven customer
interactions, and
connected devices
have evolved from
optional tools into

operational necessities.

Pressure from Market

Dynamics:

OEMs and dealerships
face compressed
margins, tighter
compliance
requirements, and
rising competition
from digital-native
entrants and
third-party platforms.

Legacy systems have revealed their limitations. Tools that once supported dealership growth now restrict
agility and responsiveness. Static workflows, isolated data, and disconnected customer touchpoints fall
short of the demands of the digitized buying cycle.

Digital transformation offers the chance to build leaner operations, design more intuitive customer
journeys, and use real-time data for decision-making across all levels.
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@ The State of Automotive Retail: Challenges and Opportunities

Automotive retail has experienced substantial growth, yet many operational foundations rely on
outdated, fragmented systems. Transformation is essential for operational efficiency and long-term

success.

Key Challenges

Fragmented Systems and
1 Disconnected Data

Dealership networks operate with multiple
legacy tools for inventory, sales, service, and
finance that rarely communicate in real time.
This leads to delayed decisions, incomplete
insights, and weakened customer experiences.

Inefficient Workflows and Manual
Processes

Manual intervention remains common in tasks
such as inventory reconciliation and customer
follow-ups. These introduce variability, slow
processes, and create difficulties in scaling
operations. Real-time responsiveness suffers
due to this friction.

Higher Expectations for Seamless
Engagement

Consumers expect continuity between digital
and physical experiences. Booking a test drive
online, receiving finance options promptly,
and having smooth vehicle delivery should be
part of one connected process. When

integration is missing, customer trust weakens.

Emerging Opportunities

Technology Enables Leaner
Operations

Automation, APl-based platforms, and
connected systems reduce reliance on manual
coordination. This results in fewer bottlenecks,
consistent workflows, and lower transaction
costs. Dealer groups using end-to-end systems
report improvements in throughput and
customer satisfaction.

Strengthening Customer Engagement
through Digital Tools

Chatbots, virtual showrooms, and app-based
service scheduling are quickly becoming
preferred channels. These tools allow timely,
contextual interactions without adding burden
to front-line staff.

Real-Time Analytics for Proactive
Decisions

Centralized reporting and business intelligence
tools enable dealerships to anticipate demand,
optimize inventory, and focus outreach efforts
based on customer behavior rather than
reacting to past sales data.
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@ What is Digital Transformation in Automotive Retail?

Digital transformation in automotive retail represents a broad
and deliberate shift where data, technology, and customer-
centricity become central to how dealerships operate, deliver
value, and grow. This transformation varies across organizations.
For some, it begins with centralizing fragmented workflows.
Others integrate intelligent automation or redesign customer
journeys. The common goal is a strategic move toward an
integrated, insights-driven ecosystem.

Digital technologies are integrated across the dealership
value chain, including vehicle procurement, inventory
management, customer engagement, service, and post-
sales operations, with the aim of improving efficiency,
agility, and customer satisfaction.

1. Cloud Computing

Cloud platforms allow dealerships to centralize operations, standardize
processes, and scale quickly across locations. Compared to traditional on-
premise systems, cloud-based Dealer Management Systems (DMS) offer
lower maintenance overhead, faster updates, and real-time access to data.

2. Artificial Intelligence (Al) and Machine Learning (ML)

Al enables intelligent automation across lead scoring, pricing optimization,
and predictive maintenance alerts. Machine learning models analyze
behavior patterns to refine offers, anticipate service needs, and
personalize communications.

3. Internet of Things (loT)

Connected vehicles and loT-enabled service bays provide continuous
operational data. This data improves service scheduling, supports remote
diagnostics, and offers detailed insights into vehicle usage and customer
needs. OEMs equip vehicles with telemetry and integration APIs that allow
dealerships to provide proactive service offerings, which creates a
competitive advantage across markets.
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4. Data Analytics and Business Intelligence

Modern analytics platforms convert raw data into dashboards, alerts, and
forecasts. Moving beyond static reports, real-time dashboards enable
faster, evidence-based decisions in sales, procurement, and marketing.

5. The Role of Dealer Management Systems (DMS) in Digital
Transformation

Dealer Management Systems play a key role in streamlining operations across
sales, service, and inventory. They support digital transformation by enabling
real-time data access and integrated workflows. A well-implemented DMS
improves efficiency, decision-making, and customer engagement.

el

Key functions of a next-generation DMS include:
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Reporting & Insights:
Customizable dashboards,

compliance checks, and predictive alerts, and
multi-lender integration compliance reporting
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Finance & Insurance (F&lI):
Automated processing,

When implemented effectively, a DMS becomes the system of record and
engine for growth.
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@ How Digital Transformation is Reshaping Automotive Retail

Digital transformation reshapes how dealerships operate, serve customers, and make decisions. It

involves reengineering sales, service, inventory, and customer interactions across the dealership
network.

Growing customer expectations and the
central role of technology are driving
dealerships away from fragmented systems
and manual processes. Instead, they adopt
integrated platforms and real-time data
insights to speed up service, improve
profitability, and strengthen customer
relationships.

This chapter highlights measurable
improvements in three key areas:
operational efficiency, customer experience,
and data-driven decision-making.

1. Streamlined Operations

Automating Manual Processes

Many dealerships rely on manual entry for sales, service check-ins, stock
reconciliation, and finance approvals. Automation through integrated
systems such as modern DMS platforms reduces redundancy and speeds
transaction cycles. For example, automated service workflows provide
real-time updates to technicians, notify customers when vehicles are
ready, and trigger post-service feedback without manual effort.

Centralized Data and Real-Time Access

Digitally mature dealerships channel data from inventory, CRM, service,
and finance modules through a central system. Staff across departments
instantly access accurate information, whether verifying vehicle
availability, viewing service history, or generating performance reports.
Real-time access reduces decision delays, allowing sales teams to respond

quickly, service advisors to resolve issues with full visibility, and managers
to address bottlenecks promptly.
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2. Enhanced Customer Experience

) Personalized Interactions

Customers expect tailored interactions based on preferences and history.
Digital platforms enable targeted offers and follow-up messages triggered
by customer actions such as a test drive request or missed service
appointment.

) Omnichannel Engagement

Digital transformation supports consistent experiences across physical and
digital channels. Whether customers start conversations online, book test
drives through apps, or visit branches for delivery, systems maintain
continuity of information and interaction. This reduces friction and builds
trust during high-involvement purchases.

) Faster Response and Service Quality

Automation and CRM tools enable quick, accurate responses to queries,
complaints, and requests. Service updates, finance approvals, and quotes
are processed in minutes instead of hours, improving Net Promoter Scores
and encouraging repeat business.

3. Data-Driven Decision-Making

) Actionable Analytics

Digitally advanced dealerships use integrated analytics dashboards to track
lead conversions, technician productivity, vehicle turnover, and other key
metrics. These insights enable faster, more effective decisions, such as
reallocating inventory or adjusting pricing by region.

) Predictive Intelligence

Advanced analytics use machine learning to forecast trends, identify risks,
and recommend actions. Predictive maintenance alerts reduce downtime,
and Al-based pricing tools help maintain competitive prices while
protecting margins.

Digital transformation has become an operational reality. Dealerships that adopt integrated tools,
systems, and strategies are positioned to succeed in a customer-driven, data-intensive market. Those
that delay may be surpassed by competitors and evolving

customer expectations.
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@ The Role of Excellon DMS in Driving Digital Transformation

Excellon DMS is a cloud-native, Al-powered platform that enables automotive retailers to operate
with speed, precision, and scalability. It integrates every dealership function into a unified system and
helps both OEMs and dealer networks adopt a data-first, digitally enabled model of operation.

Centralized, Cloud-Native Platform

Excellon DMS brings sales, service, inventory, finance, and CRM
functions onto a single platform hosted securely on the cloud.

» Real-time synchronization of operations across locations and
departments

» Collaboration between dealership branches, back-office teams, and
OEMs without delays or handoffs

» Instant access to accurate data from any location, with built-in disaster
recovery and system reliability

» Consistent and centralized reporting that supports OEM visibility and
compliance requirements

This unified architecture helps eliminate dependency on fragmented tools
and reduces manual data handling.

Al-Driven Automation and Workflow Efficiency

Excellon DMS uses embedded Al to automate operational tasks and
guide teams with smart, data-based workflows.

» Lead scoring that prioritizes prospects based on intent and interaction
history
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» Inventory planning using historical trends and regional buying
patterns

» Service bay scheduling and technician allocation based on current

workload

» Proactive notifications and next-step suggestions to reduce
turnaround times

By automating frequent touchpoints, dealerships improve speed of
execution, reduce manual errors, and increase throughput.

Customer-Centric Digital Engagement

Excellon DMS includes digital engagement tools that personalize
experiences across the entire customer lifecycle.

» CRM modules that support individualized offers, follow-ups, and customer
campaigns

) Real-time service status updates, digital billing, and feedback collection
across channels

» Loyalty management systems and warranty handling tools that support
long-term retention

» Data intelligence that anticipates future needs based on vehicle
usage patterns and history

These capabilities enable dealerships to meet rising customer expectations
for speed, personalization, and convenience.

Page 08


https://www.excellonsoft.com/

@ www.excellonsoft.com

A McKinsey report highlights that:

4 ) 4 )

1% 1 76%

of consumers expect are frustrated when they
personalized interactions do not receive them

Scalable and Flexible Architecture

Excellon DMS is built to support a wide range of dealership sizes and
business models.

» Modular implementation based on operational readiness and
organizational priorities

» Functionality for multi-brand and multi-location dealership networks
under one framework

» Elastic cloud infrastructure that allows dealerships to scale up instantly
and effortlessly.

» Custom workflows and regional compliance settings to adapt to local or
OEM requirements

This flexibility ensures that dealerships can grow or change direction without
hitting process or technology roadblocks.
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@ Case Study — Transforming Automotive Retail with
Excellon DMS

Client Background

A leading global manufacturer of commercial vehicles and part of a prominent Indian automotive group,
the client holds a strong leadership position in India’s 3-wheeler segment. With 10,000+ employees and
around 1,000 dealership touchpoints, the company needed a distinct strategy for its commercial vehicle
operations, separate from its two-wheeler business.

Key Challenges:

Custom Operational Needs: Sales and
service workflows for commercial
vehicles required tailored handling.

Dealer Network Integration: Bringing 888
close to 1,000 dealerships and service PY
centers onto one unified platform. w
@@ SAP Integration: Aligning Excellon
@} ) Dealer Management System with
@ customized SAP modules.

Business Agility: Improving

operational flexibility to support °® ||||

public transportation demands
across India.
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Solution Delivered by Excellon DMS:

Tailored Sales & Service Automation: Streamlined
processes to improve efficiency across dealerships.

Unified Dealer Network Platform: A centralized
solution connecting 966+ dealers nationwide.

Robust SAP Integration: Seamless alignment with
customized SAP workflows.

Full Operational Coverage: Support for sales,
service, CRM, reporting, spares, and admin tasks.

Real-Time Inventory Optimization: Better visibility
and control across the dealer network.

Integrated Reporting & Analytics: Real-time
dashboards for faster, data-driven decisions.

@ Scalable Infrastructure: Platform flexibility to
support network expansion.
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Outcomes:

High User Adoption,

Process Standardization . .
driving network-wide

across all dealer

locations productivity

Improved Customer
Experience through
coherent service and

Increased Agility with
scalable SAP-integrated

operations
support

Through Excellon DMS, the client transformed its commercial vehicle operations achieving
consistency, efficiency, and a stronger market presence.

Excellon DMS powers seamless operations for a leading
commercial vehicle manufacturer

Our purpose-built suite of cloud based, and Al-powered solutions
elevating growth with automation, actionable intelligence, agility and the
power to deliver exceptional customer experiences,

=
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@ Automotive Retail: Trends to Watch

The future of automotive retail is being shaped by how people buy, use, and interact with vehicles. As
digital capabilities grow, environmental priorities increase, and customer expectations evolve, four
trends are emerging as lasting drivers of change. These are long-term shifts that are influencing how
mobility will be delivered and experienced.

1. Electric Vehicles (EVs)

Electric vehicles are becoming central to mobility plans around the world. According to the
International Energy Agency (IEA), global EV sales exceeded 14 million units in 2023, making
up 18% of all car sales. That figure is expected to rise to over 35% year on year.

Source: IEA Global EV Outlook 2024.

This trend is affecting every part of the vehicle ecosystem, including power systems, service

models, infrastructure planning, and lifecycle operations. EVs bring new demands for battery
monitoring, charging network integration, and sustainability tracking.

2. Online Car Buying

Digital vehicle purchases are growing quickly. Many customers now prefer buying vehicles
online due to the speed, convenience, and clarity offered by digital platforms.

Companies such as Carvana, Vroom, Spinny, CarDekho, and Cars24 have redefined the way
vehicles are bought and sold.

This shift is changing buyer expectations. Automotive retail must now respond with flexible,
digital-first models that meet customers where they are.

3. Connected Cars

Connectivity is becoming standard in vehicle design. With the help of the Internet of Things
(loT), modern vehicles can interact with external systems, collect diagnostics in real time, and
enable enhanced driving experiences.
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The Global Connected Car Market size is expected to be worth around USD 44.0 Billion by
2034, from USD 12.5 Billion in 2024, growing at a CAGR of 13.4% during the forecast
period from 2025 to 2034.

213.4%A

Connected cars provide features such as:

o Predictive maintenance notifications
o Remote diagnostics and control
e Over-the-air software updates

e Smartphone and smart home integration

These vehicles are supporting new models of customer service, safety, and insurance
that rely on continuous, real-time data.

4. Sustainability

Sustainability is becoming a core focus across the automotive value chain. This goes beyond
emissions and includes production methods, dealership operations, logistics, and vehicle
recycling.

Dealerships and OEMs are increasingly focusing on:

o Energy-efficient facilities and showrooms

Digital, paperless processes

o Recyclable materials in production

o Carbon tracking for environmental reporting

As sustainability expectations grow, meeting regulatory and customer standards is
now a key business requirement rather than an added benefit.
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@ Embracing Digital Transformation for a Brighter Future

The automotive retail sector is reaching a pivotal moment. Businesses are expected to be agile,
transparent, and digitally connected across all functions. Dealerships must be ready to anticipate
change, make quick decisions, and offer consistent service across every channel.

This whitepaper explored the forces transforming automotive retail, from operational modernization to
digital customer journeys and data-led growth strategies. These are not isolated changes. They affect
the way dealerships function at every level.

Excellon DMS supports this evolution by offering a connected, scalable system that improves visibility
and coordination. It brings together dealership operations, enabling collaboration and smarter decisions
while keeping pace with customer and industry developments.

To move ahead, dealerships need a solid digital foundation that enables scale and stability. Fragmented
tools and outdated systems are no longer viable.

Explore how Excellon DMS can support your transformation and prepare your dealership for the next
phase of growth.
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@ Connect with us:

Headquarter
Plot 21, IT Park, 4th Floor, Gayatri Nagar, Nagpur,
Maharashtra, 440022

Pune Branch

4th Floor, AG Trade Centre, NDA
Pashan Rd, Ram Nagar, Bavdhan,
Pune, Maharashtra, 411021.

’x’ info@excellonsoft.com
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